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• Albuquerque, NM (launching 2016)
• Atlanta, GA
• Atlantic City, NJ
• Austin, TX
• Baltimore, MD
• Boston, MA
• Buffalo, NY
• Charleston, SC (launching 2016)
• Charlotte, NC
• Chicago, IL
• Cincinnati, OH (launching 2016)
• Cleveland, OH
• Columbus, OH
• Dallas, TX
• Denver, CO
• Des Moines, IL (launching 2016)
• Detroit, MI
• Ft. Lauderdale, FL
• Fire Island, NY
• Hudson Valley, NY
• Indianapolis, IN
• Jacksonville, FL (launching 2016)
• Kansas City, KS (launching 2016)
• Key West, FL
• Las Vegas, NV
• Los Angeles, CA

• Louisville, KY (launching 2016)
• Miami, FL
• Minneapolis-St. Paul, MN
• Nashville, TN
• National/United States
• New Orleans, LA
• New York, NY
• Oklahoma City, OK (launching 2016)
• Orlando, FL
• Palm Springs, CA
• Philadelphia, PA
• Phoenix, AZ
• Pittsburgh, PA
• Portland, OR
• Providence, RI
• Provincetown, MA
• Richmond, VA (launching 2016)
• Sacramento, CA (launching 2016)
• San Antonio, TX (launching 2016)
• San Diego, CA
• San Francisco, CA
• Seattle, WA
• St. Louis, MO (launching 2016)
• Tampa-St. Petersburg, FL 
  (launching 2016)
• Washington, DC

REACHING THE LGBT CONSUMER
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EDGEMEDIANETWORK
The Digital Reader
Today’s hip consumer lives a digitally plugged-in life that spans multiple 
platforms and technologies; eschewing print for the web, consuming a 
tremendous amount of data via mobile devices, and communicating via 
social media.

EDGE is the only LGBT media company in the world that delivers high-
quality editorial and technological products everywhere that consumer 
digitally lives.

Our suite of products includes:
• Local and National Web Portals
• Mobile News, Events & Travel Apps
• A Next-Generation Digital Magazine
• E-mail Newsletters & E-Blasts
• Online Video
• Social Media Channels
• Live Events

These products are unmatched in an industry sector where websites often 
collate traffic based on personals, travel listings, blogs or adult content 
and a “digital” magazine translates as a viewable PDF from a legacy print 
product, which are in steep decline with readership.

Integrated Marketing Solutions
EDGE delivers customized, cross-platform solutions that reach the LGBT 
consumer where they hang out, both virtually and in the “real” world. By 
leveraging our unique set of products, marketers can tap into an affluent, 
educated community of readers who follows EDGE because we offer them 
meaningful content that enriches their lives.

National Excellence
In media, quality content is king. EDGE’s editorial team delivers journalistic 
excellence across multiple channels including news, arts, health, style, 
travel, business, technology and more.

National Reach, Local Focus 
Marketers can target our 6+ million US readers as a group, via content 
channel or geographic location; but EDGE also lets our readers self-
identify their preferred community via 50 metropolitan and vacation 
destinations on our web, mobile and e-mail offerings. This presents a 
unique targeting opportunity in our top-tier markets. These markets 
include: 
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    segment              this site vs. US average                   index

composition

composition

Male

Female

< 18
18-24
25-34
35-44
45-54
55-64

65+

128

73

83
109
141
107
101
68
42

US average

US average

Gender

Male

Age

Adults

Male

Female

63%

37%

< 18

18-24

25-34

35-44

15%

14%

24%

20%

17%

7%

    segment              this site vs. US average      index
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• Open-minded towards different cultures
• Entertainment Savvy
• Trendsetters and Influencers
• Travel centric
• Broadway and Musical Enthusiasts
• Early adopters of technology
• Consumers that prefer quality and design
• Respectful of art, design and the environment
• Seekers of authenticity

• Highly educated
• A demographic with a high disposable income
• An individuality, creativity, and status-seeking 

demo
• Socially diverse
• Style-centric
• Fashion oriented
• Extremely influential in opinion and pop culture

EDGE Readers are:

Traffic Increases 15% each month
Average time spent on site: 17 minutes

AUDIENCE PROFILE
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Ad Opportunities

• Leaderboard: 728x90, expandable
• Rectangle: 300x250, expandable 
• Half Page: 300x600
• Interstitials
• Roadblocks & Fixed Positions
• IAB Rising Star Placements 

 

Enhanced Advertising

• Rich Media Capabilities
• Streaming Video
• User Interaction
• Site Skins
• Custom Design & Programming 

 

Creative/Editorial Programs

• Sponsored Editorial
• Channel Sponsorship
• Microsite
• Custom Content Integration

WEB PORTALS
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“The best iPhone/iPod Touch app out there for the LGBT community” - App of My Eye

The World’s Leading LGBT Mobile Platform
The award-winning EDGE News Reader mobile app boasts the world’s largest LGBT 
mobile audience (excluding adult-content applications), however, EDGE also provides 
mobile technology for national and international Gay Pride Festivals, Gay Film Festivals, 
Gay Parties, LGBT Conferences, LGBT non-profits, and a 2016 first—LGBT for-profit 
businesses. Together, these 150+ native mobile applications for iOS and Android 
represent the most effective way to reach this community wherever they go – and  
they allow your brand to associate with large numbers of iconic LGBT organizations 
within a single campaign. 

Creative opportunities include a variety of interactive 
banner sizes, including full-screen presentations that 
offer deep integration with our readers’ mobile device 
and hyperlocal geo-targeting. 

New mobile applications are launching every month; to 
be notified when new brands join the program,  
contact our sales team. 

* Excludes sex-oriented applications.

Advertising Opportunities
• Mobile Banners
• Interstitials
• Sponsored Content
• Custom Design & Programming
• Category-wide Advertising in 3rd Party Apps

INDUSTRY-LEADING MOBILE APPS
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In late 2015, the EDGE Digital Magazine became available on  
iPhone and Android phones—opening up our magazine to  
hundreds of thousands of new, engaged readers.

Features
Each issue features a proven blend of in-depth arts, travel, style, 
health, technology and nightlife stories that complements the 
shorter-form coverage of our existing digital network.  From  
celebrity interviews to top-tier photographed fashion features to 
travelogues from all corners of the globe, the magazine is the  
result of long-term LGBT market research and a vibrant vision  
of the future of media.

Advertising Opportunities
•  Full Page Advertisements
•  Streaming Video
•  Sponsored Content
•  Custom Design & Programming

The Next Generation of LGBT Media
In September 2011, EDGE launched the first-ever LGBT magazine designed exclusively for digital tab-
lets. Arriving automatically on the launchpads of our subscribers the first of every calendar month, the 
EDGE digital magazine offers unique, in-depth stories about our community, replete with interactive 
functions, exclusive videos and world-class design – all in a state-of-the-art, custom-programmed user 
interface that represents the future of LGBT media.

In its first eight months, the EDGE Digital Magazine amassed a readership  
in excess of 100,000. The magazine is available on Apple’s Newsstand as  
a standalone app and on Android tablets.

EDGE DIGITAL MAGAZINE
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Daily/Weekly Newsletters
Our newsletters arrive on a regular basis to national and local opt-in subscribers. 
Advertising opportunities include:

•  Leaderboard: 728x90
•  Rectangle: 300x250

Sponsored E-blasts
EDGE sends out marketing emails on be-
half of companies on a periodic basis; each 
email is sent to an opt-in email list and is 
co-branded with EDGE’s logo. Dedicated 
email blasts may be targeted geographically, 
and as a result can be sent to almost any 
size readership, depending on how tightly the 
blast is targeted. Both HTML and text-based 
versions of your email will be sent to each 
email address in our list.

EMAIL NEWSLETTERS & BLASTS
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Social Media
EDGE boasts one of the largest and most 
engaged LGBT-oriented social media 
communities in the world across Facebook, 
Twitter and Instagram.

Cross-promotional and/or targeted social 
media campaigns can include sponsored 
posts, interactive engagement pages,  
contests, photo/video sharing and more.

NEW HEIGHTS FOR SOCIAL NETWORKING
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Marketing at LGBT Events
Since its inception, EDGE has worked closely with 
hundreds of LGBT events nationwide, including Gay 
Pride festivals, LGBT charity events and LGBT Film 
Festivals. EDGE has also launched thousands of 
product promotions in our targeted markets, including 
nightlife activations, ride-and-drive car insertions, 
award presentations and high-end culinary benefits at 
posh hotel chains. 

Our ground marketing team will organize and staff a 
custom, dynamic event that presents your brand in-
person at some of the most respected, well-attended 
LGBT events and venues in the country. They will 
maximize exposure by incorporating video and product 
placement and they will integrate with our increasingly 
powerful social media platforms. And they will report 
on each event’s success via metrics and photography, 
so you know you’ve received a significant return on 
your investment.

REACHING OUT AT LOCAL EVENTS


